
http://www.sajip.co.za doi:10.4102/sajip.v41i1.1223-1

Page 1 of 1 Corrigendum

The corresponding authors apologise for providing incorrect details for second affiliation. School 
of Commerce, Faculty of Management Studies, University of Cape Town, South Africa has been 
corrected to School of Management Studies, Faculty of Commerce, University of Cape Town, 
South Africa under the affiliation section.
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